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ABSTRACT 

The corrverutio~nl, comnterckd and ecartoinic i rnp tame  of Arecanru in 
the Ayian context is well known. The present paper discusses the proalenls in 
yrodziction, marketing and export potential of Arecmtuf in Irrdia. 

Arecazut is a iwafiort specific crop sf rhe total prodrrction of nboztt 2,50,000 
hiTs 90(2 is accor4n?ed fm by the stares af Karmtffkm, Assam and Kernla. The 
t~linor prodrrcing sfntes are Afeghalaya, Gm, Dh orrd Daman, Mlzorarn, Tripura 
hlniiorashrrtr and And11.m Pr*abeXr,. The wen, producriort and productivity oJ 
AreconuI have increased at 0.6934. 1.25% artd 0.58% respectively from 1962-63 
to 1986-87. WIrile Kumafcrka and Assnnz have comibyted to significant growth 
cllo~rg n.ith mirror yroducifig sswes, the state of Kerdu hm regtstered negative 
growth rates in oN frorrrs ( l . ~ . ,  n m ,  ducClora  mtd prodlrctivily). 

17zc pep caplfa mailabilily o f  arecnirzrt ira I d l a  Is 1.58 gram per adult. 
Gi1.n~ the advantages of arecalrrlt 143e, irtcreclse irt real itrcotites, rtrbanjsaticil 
and increase in populefion Iinve contributed to d e n r d  for Arecnnrrt. The con- 
surtlption base is expanding af 6.50 millions every year cietnmding 4,428 I 

in addition. The Pnn alas (q 1 : 344 popu1atior.t ratio) detnurrd 47.17% af 
total slrpply. The c~rzslmlption of nreccurrrr is growing nl 3% per amrrtnt. 

Z'lre Areca~rrt Marketing sysfent (AM.S) cowtprises of 76 am? 22 ~vholesale 
and distribrctiorz net~:ork. The AMs k vertically, horizorrtally and fnnc;!ionaily 

. . 
' ' imfegraL-' '--canut mmkefs are hightly comperitive and are ~ignificontly 3- 

ysfem nnd over sub-systems. 

The t - ~ p r t  performance of Arecnnu,t is far from sotisfactory levels. Are-. 
cmrrl piodrrcts n t q  be developed md irtidlrced to global markets. 

~ODUC-CION that is contributes about Rs. 253 crores to the GNP 
(at constant prices). The economic inlportance is 

ccanut Is a commodity of conventional, com- 
......lal, and economic importance. While the con- testified b~ that aht three e' and ma'- 
venf i~na l i ty  is directed by societal values In the Asian ginal farmers and two thirds of medium and semi- 

c<.ntext, the commercial~ty is ensured by the fact medium are dependent an incomes from Areanut. 



The Arecanut industry has employed over 5.35 mil- stated to improve general health. Arecanut is a ?er. 
lion people. Further di~ression reveaIs that men nifuge, a dentifice and antibacterial. Consistent con. , 
(77%) out number women (23':/,) oil the prc2uction surnpr10.11 of arecanut with betelvine and lime builds - 
front and women (56%) out nuinb?r mpln (44.74) ui: up diarhoeal resistance. 
the processing and preparation arena. In order to 
fi:lfill the needs all classes of consumers, as many as Further, arccauut if used in the prescribed pat. 
76 whole sale and 22 ciistribution centres are in ope- tern, is not carcenogenic. 
ration spread over the entire country. Curr~nliy, tile 
liberalised, open and competitive envirgilment h:js ?he consumption base of area have ex anded over 
set us to think on the  export prospects oi' tlie Are- )icsi:s. Three main factors have contri u t d  to it, 
canut. In a set up of e~:dogeneous restrictions, the 

g 
First, is tile consistent increase in the real income 

ramifications of thc envisaged free market ~olicie~s over years. Secondly, it is the increase in popula- 
would be discussed in this article. tioa. ThirdIy, i t  is the process of urbanisation an 

o;Tshoot of post independent India. The population 
of In.dia has increased from 439.23 millions in 1961 

PRODUCTION! to -843.93 million 1991. The urban po ulation has 
gronn at 3.7076 as against rural p p u  I' ation grov " 

India produces about 2,50,0f)O MTs of arccanut in at 2.07% during 1961-91. The proportion of ad 
an area of 2,05,003 hectares. The average prozuctivity popillation has increased from 48.11% in 1962 
is 1205 Kgs pcr hectare. The production is location 49.57% in 1989 in India. In  absolute terms, 
specific, adult population has increased from 216.55 milIiona 

in 1962 to 348.68 millions in 1989. 

The states of Karnataka,, Assam and Kerala at- The do~nestic availability of arecanut has increased 
count for 90% of the area and production. The millor from about 1,7.2,333 M T ~  in 1962 to 2~5 ,000  M T ~  
producing stst= are Me~kalsya. %a, Ciu aild Da- ifi 1989. The average per annual availability 
man, Maharashtra, Tamiinadu, 13Test Eengal, An- is 570 grams por eligible adult. The per capita daily 
dhra Pradesh and Tripura. These states coiltribute availability works out to 1.58 grams per eligible adult. 
to 10% of the area production. 

The consumption base is expanding annually by 
6.50 miilion adult consumers. These eligible adults 

The area, produqlion and prodiiciivity of arecnllut create an additiona~ demand of 4.428 M T ~  of arecanut 
is increasing at 0.647;, 1.257, and 0.58% rcspeciively. i, ttie co;i:,try. ~h~ expnsion of consumption bax 
The states of Karnataka 2nd Assam have registerel! is facilitated by pan business. The one-man pan 
positive growth in area, prod.;:c?on and prcductivity shops are estimated at 1.35 million. The panwalaa 
at 1.07% and 0.35%, 1.4.5% and 2.!00/, and 0.405 conzunle an estimated 1,40,600 MTs of a m n u t  which 
and 0.44% respectively. While the Keraia %ate has re- was 47.170/i, of thc total supply in 1991. The pan. 
gistered negative growih rates in area, prc2uction and wala-popillation r a t i o  is 1 : 344. ~ ~ ~ t h ~ ~ ,  panmasala 
productivity at 0 .41~0-0 .17~~,  43% cild - 0.55;{, intiiistry has also caught up in the country in Gunlur 
respectively. Meghalaya and G c ~ ,  Dig and Damac (A,F.X Cujlnbatore (T.N.) and in Kanpllr (U.P.). The 
Mizoram and Tripnra I~avr, registered sigili5~3nt posi- indilstry is estimated to consume about 9,400 M T ~  
tive growth rates of are:?, proc1ucti.m 2nd prod~~ctivi!g ann~!a!ly ccnstituiing 3.8% of tile total supply in '91. 
at 0.82% acd 5.23?;, 2.1'.91/, 2.112 5.76% and 8.427, 
and 3.96% respectively. In  sum, it may b o  ??o!cd .- 

l h e  cons~tmption base is expanding a t  3.007;. per 
that while Karnataka and Acs:!m s i ~ d  minor pro- annual ~.vhj!e the production is increasing a t  1.25%. 
ducing state of ?/iezhalaya :c:! o:;;er; (v de!aileci -,- l!e over expanding ciinsr~rnption base since 1961 
above) have contributed sipni:i:n.nt!y to tiie gr3wt'n adding as many as 6.50 million adult consumers is a 
of production while Kerala (2nd 3:rahsrasl:tra also) ia?;ourable sipg from the producers' point. 
have contributed to the deciine. 

? f:AREETIPsTG 

CONSUNIPTI9N The EMS of a r m n u t  is marketed throu h, the f evolved channels a t  wholesale and retail !eve s, a net 
,4lthough the production of are:.nilt is location wor!~ of 76 and 22 wholesale and distribution centres. 

speci6c, the consumption is wide sprea-l thro~xhout  ?'he nature .of the commodity. concerted efforts by 
. the wuntry. It is estimated thnt 97.47% is the Esti- the producers in preparing arecanut for the market 

mated Marketable Ssrplus (T=,?[?). 'The psr ca~-:;ia by type uncoiled, bailed coloursd split and boiled CO- 

co~lsumption in the hinteriar,? is estimated ?t 2.01 lorred wholes, evolution of altem?te channels of 
grams per eiigibIe zdult (in the age group of 15 to 49 markcting at dizereat tiers and varlous channels of 
years) while in the consumpiion bzse it is 1.58 g r a m  ciistribiition a t  retail !eve.ls--all have resulted in meet- 
per eligible adnlt. The ccnvent;onal acce~tsnce of ir!g needs of consumers of all classes although the 
the commodity as masticatory is itself the sovrcp, of year. The Arecanut Marketing System (AMS) in In- 
principal demacd. Arecanr!t is incluled in the ma- dia is eficient in transforming location specific pro. 
tel-ia medica in the Asian scene bec8.z.e of its mecli- duction into continuous and consistent consumer 
cinaI properties. Consnmylii?n of ai-ecnni;! with !~t.-:cis by evolving a marketing system which is verti- 
betelvine and l h e  regclarly af:cr food by adults is cally, hori~ontally and functionally integrated and 
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insti[utionalIy co-ordinated. Althougtl the essentia- 
lity of the commodity is directed by societal values. 
the availability is being fulfIled by the marlce~ing 
system covering the whole gamut of cross sections cf 
the eligible adult population dispersed over the en- 

( tire c o ~ t i y .  

The 
arecan . . 

Chikk: 

clear del 
me. u 

re is a tnarcatlon of the markets of 
ut by t j ,  nboiled ant1 Roiled colcl!red 

whole (BCW) nuts are being distributed thro~igh 
Bombay from Mangalore, Sirsi and Sagar marlcets. 

1 While the Boiled coloured splits (BCS) and picces 
havea consistent market in Southern India-to Mad- 
ras. Colmbatcre, Madhurai and other pai'ts of Tamil- 
nadu 'frsrn Shimoga, T u m k ~ ~ r ,  Bhimasan~udra, f<2dur 
and from marltets in Kerala and Tsmilnadu. The 1 entire A.P. and Pondicherry receive from Shinona. 

imngalur and Tumkur. 

i n e  eastern part of Tndia, especially from Assam. 
raw tender arecanuts are sold. Consiimers w e  ten- 
der arecanuts in Assam and in Meghalayn belt. Mar- 
ket organi~ations are slowly developing in eastern 
Tndia. The distribution nelwork is deniarcnted for 
artxanuts by type-raw in eastern h d i a  unboiled 
and B.C.S. or R.C.W. types in North. West and in 
Southern Tndin. 

I P~oducers of arecanut have evolved multiple c5-n- , ne!s of marketing. The frequent/modal channel 0;' 

marketing of arecanut is given below: 

Producer -- PACS/Ttinerant Trader - Com- 
mission Ageut (C.A.) - TraderlBuying Co-opera- 
tive - Private wholesale trader fP!VT) - semi 
private wholesale trader (SPWT)/Distributing Ct?- 
operative - Retailer -- Consumer. On an ;:v-- 
rage, producers' share in consumers rupee is esti~ilet~ci 
to bc 50:<. 

Arecanut markets are highly competitive. Termi- 
nal markets at Dombay and Bangalcre are the p r i x  
leaders. Arecanr~t markets form sub system by 
type. Arecanut markets are significantly integrated. 
Sub-system-wise also, arecanut markets are sigl;ifi- 
czntly intcg1.3 tcd. 

EXPORT MARKET 

After partition, with abont 50% of the area under 
arecanut switching over to Bangladesh (erstwhile 
%st Pakistan). India became an imporier. The no- 
licies of Government of Tndia to dis:our?ge im?>r: 
lead to price stability (in fact arrested price c!ec:ine 
during 195 1-53). Prices of arecanut rose continuously 
thereafter. The imports gradually declined fram 
1951-52 to 1966-67. The imports were practical!) 
nil towards the end of 1970's. Efforts of the Govt. 
af India to improve the cultural practices and of im- 
port discouraging policies Icd to increase in p rduc -  
tion. Wit11 the improvemefit in price sit~lztion the 

prodvccrs incresed area l~nder  arecanut which resul- 
mntly increased produ~?ion with an average time lag 
of oh::-~t seven yenrs. 

The post 1971 war hzd a great impact on arecanut 
prices lead in^ to a devressive disaster. Producers 
felt the need for development of a stable and strong 
mii:.kering sys;ems to facilitate non recurrence of 
such happenings. This resulted in the establishment 
oT n V:l:tis:ate \pox To-o~erative (CAMPCOF-a 
jcinf endeavo!lr of ?Carpataka and Kerala state Gov- 
ernlnent. CAlVPCO, t!~e Apex CO-operative has es- 
tab!isl;p,,? iorward and backward linkages with other 
ti=r Co-operatises an3 has spccialised in Market Tn- 
terve~tion ?pcrctions (M.1.0.). 

A global scene on the production of arecanut in- 
dicares ihai Tndi. contrib:;tss ne.:r:y three fourth's of 
fke T rT . l~~ ld  Fi.:>dx~:icn. 

?-he second bi,ngest prcclucer is the Bangladesh 
(14%) fol!on.ed by Sri!anka (10%) and Mal~nnrna; 
(1 %). 

?n,2ia h :ng  :k2 T3!~r1d'~ 51gge~t producer is also 
t"l t.-'.yezt Corls!lTe.r. While the use of arecanut as 
a c,ocial necessity is restricted to South East Asian 
cormtries. the bulk of the Asian countries use pan--an 
arecanut produc: a ~ d  arecenut substantially. It is 
her? tli.?.! arecanut p:od::c:s can set in itself for con- 
s u ~ p t i o n .  Consu!ners in Asian continent form a 
bl; chl.:nlc to Fe inducted into the use of areanut  and 
area products. 

Tile r,:st of the lArorld is new to the use of a r e a  
and its products. I t  is here that concerted efforts 
arc nceded :t t v m  stases. First, i t  is imperative to 
st~::i>: a!terr:te i jres of arecanut. Further, it is direly 
essential to develon healfh promoting areca pro- 
dlicts :r, facilitate consurner use. 

CA?.,fFC?, ti-:: Ieading areca cco-operative could 
initiate nctions for a r e c ~  product development. Areca 
nrzr'!ict ccu!d confaund in itself the ingredients of 
7 . - .  : ' .,~.c:~ine x i d  I:JPC. Test marketing of such a product 
cor!lcl I-? adopted t3 ensure constant demand from 
ci;!~::-::: 73121' rnyl~irltion irrespective cf natiaaality, 
t d i ~ i c ! ~ ~ ,  S O C ~ R !  and sex barriers. 

T h ~ r e  is a n  emergent need to establish an area 
yo?vc t  jn.;ustry with an inslallec! capacity of at least 
:C?Z. ! i ,e . ,  ?tT.ii~?i IJTs in ta!ce) of the present arecanut 
r,ro=i11ctinn in the cc;:.~~:ry. 

fina~lmytior! bzse or arzxanut is expanding faster 
than the prodr!ction g-rawth. The prime determin;its 
of cTe:x_;ng ror arecanut are the sccietal vaI~,& base 
ti.?., a c c e ~ ~ ~ ~ i c ~  cf zrecanut as a ccmmodity of sarlc-. 
i c ! .  incyease in real inzome and po~~ulntion. 



Internal marketing system for arecanut is well knit, 7. . Arccanut Dekelopment in K ~ r n  
vertically, horizontally and functionality integrated. Directorate of Economics and St2 
Institutional co-ordination at different tiers as also GOK, No. 17, 1,985, pp 1 to 5%. 
system and sub-system-wise significant integration 
are features to reckon with. 

3. - - - ---. Report 011 the Marketing of Arec 

3rt perfo 
--,A,. 

T in India : Marketing serits No. 63, AM 
s discouraging. Dtve- 

10pn1ttn~ r n  liealln prmoung areca products is suggest- GOI, 1949, pp 1 to 106 1- v. > 

ed. Establishment of a processing industry with an ins- 
talled capacity of 25,000 MTs annually and aggres- on the Marketin! 
sive marketing strategies to induct the product ore 
essentia!. ( 1  arml) and ~ete!nuts (S~tpari) jn hala ;  W I :  

25, DM1 

! REFERENCES 

Report 
. - .  . 

; of Arec 
3 . -  . r .  

ing seric 
226. 

2s No. I 

atska 
tistia - 

anuts 
A 58 

anuts 
irket 

1 .  , Cocoa, Arecanut and Spices -Statistics, 5.  N.S. VISWANATH. Arecanut Marketing in Kar- * 
1970-1983 and 1982-86; Directors e of Cocoa, nataka : Ph.D.. Thesis (~~npublished), Depart- , 
Arecanut and Spices Development, GOI, Calicut, meat of stucties in Economics, Karnatska 
1985 and 1988; pp 1 to 185 and pp 1 to  107. IJniversity, Dharwar 1992, pp 1 t c  13 

With Best CornpIiments from : 

ROJA G O L D  

N V K M  & SONS (P) LTDI9 

bd 

1 ROJA GOLD I 


