
PRoe SSING AND MARKETING OF cae N T AND ITS ROOUCTS ' 


INTRODUCTION 

Ir> India, coconut is regarded 

dS one of the commercially most 

important crops. It is being ex­

tensively grown all along the 

coastal strip. as well as in the 

favourable inland plains of the 

Southern ~~ n ir1 sula, where the 
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tropical ciimate tavours the palm 
to grow an d yieid luxuriantly. 
l~.Dart from th '~ southern states of 

Kerala, Karnatal<a. Tamil Nadu and 
Andhra Pradesh, wh -, e it is grown 

both extensively ana inrensillely, 
it is also being CUltivated with 

'Jarying success in the other states 
and territories slJch as Maha­

rashtra, Bihar. Madh a Pradesh, 
We st Bengal, Orissa, Goa. Pondi­
cherry, Andaman and Nicobar 
Islands and Lakshadweep islands. 

Owing to the mu ltifarious uses 
of coconut palm. it is regarded as 

a valuable gift of nature to the 
mankind and is therefore aptly 
referred to as Ka/pavriksha, the 

• Paper presented at the National Seminar on Processing and Markoting of Coconuts held at Bangalore on 19 - 20 April 1987. 
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tree of eternal bliss. In India, the 

life and ~conomic well-being of a 

sizeable pOf"lation is ciosely 

linked with the coconut palm. In 

South India, the traditional abode 

of coconut palm, the coconuts are 

so much inevitable in the daily iife 

that no function, whether auspi­

cious or in-auspicious, goes with­

out it. It is no! an exaggeration to 

remark that the culture of South 

ind ;a is, in essence, the culture of 

coconut itself. In other parts of 

the country too, the coconut palm 

and coconuts are viewed with 

great reverence and sanctity. The 

coconut and its products are being 

used by one and all, ali across the 

. country, irrespective of region , 

I,anguage or -eligion . 

Practically the coconui palm 

P . can be put to innumerabie uses. 

The tender coconuts, mature nuts, 

copra, oil, coir, fronds, trunk, 

roots and various other parts find 

various uses in our day to day life, 

apart from a score of industrial 

uses. 

PR-ESENT STATUS OF 
-c-£-0C--e-Nlff-:.i NBHS'T-RY- I N IN D IA 

India is one of the largest coco­

nut producing countries in the 

world, with an estimated area of 

1.192 mi!lion hectares and an an­

nual production of 6887 million 

nuts (1984-85). With these stati ­

stics, India stands third in area 

(share: 12%) and production 

(share: 18%) in the entire World, 

next only to the Philippines and 

Indonesia. 
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DEMAND CHARACTERISTICS 


OF COCONUT AND ITS 


PRODUCTS 


The coconUi, its products and 

by-products form a country-wide 

demand. Fresh nuts are in greai 

demand allover l .. dia, in day-tc day 

life, for various culinary and other 

uses. The trade of tender coconuts 

has attained mammoth proportions 

nowadays, in many towns and 

cities. About 200 million nuts are 

estimated to be consumed at ten­

der nut stag f' for drinking ?ur­

poses. In 3B ng 21 Oie city alnne, 

it is estimcned that over 30 miliion 

r ~ ndei coco l1uts are consurned 

annually. Nowadays, tender (.0­

COni " ,dter is being increasl ngi y 

regarded as a 'health drink'. 8e­

, . ,. h d .cause or Its popularity, t e emana 

for tender coconuts is exhibiting a 

clear cut ascending trend, and 

there are bright indications of 

manifold enhancement of tender 

coconut trade in India. A stage 

may come, CIt which the tender 

nuts may even be exported afresh 

or after processing. 

The demand for _c...qp~a, _coco­

nut oil, desiccated coconut and 

various similar preparations is, by 

and large, steady although often 

it exh ibits erratic fl uctua tions. The 

coconut eil milling, extraction of 

coir and manufacture of a variety 

of coir products are the major in­

dustries based on coconut. 

In the country, nearly 60% of 

the total output of mature nuts is 

made use 0f for household 

culinary uses, as well as for in­

numerable social, cultural and 

religious purposes. The remaining 

40% is utilised jor various com­

mercial purposes. 

In the recl}nt years, both in 

edibie and non-edible sectors, the 

demand for cocnnut oil has 

declined. The continued high 

price margin, erratic price be­

haviour, and short suppiies, 

coupled with certain policy mat­

ters of the Government, have 

been instrumental for !h != erosion 

of demand of coconut oiL As a 

consequence of this, the coconut 

oil is slowly yielding its place to 

other alb 'ft-OOtfl edible-and non-

edible sectors. Since past 3-4 

v.ears. the demand for coconut oil 

is gravely threatened by other 
edible oils in the country; and 

this can purely be reasoned to the 

Government policy of im!Jortin~ 

of other edible oils, which are far 

cheaper than the coconut oil. 

Because of this precarious situ­

ation, the::dBmarrd--toT coconut oil T 

in many-toiletry-preparations and 

also -..:fof:=-BcuHnil rY . blrQ.o s.ftLhas ==­
surely and drastically declined. 

This depressing effect can also be 

clearly witnessed in Kerala, which 

is regarded as the traditional 

stronghold of coconut oil use 

Because of high prices of coconut 

oil, the general public is slowly 

switching over to other chea per 

oils. This has aroused se rio us 

concern in all the Quarters of 

coconut trade. This trend is really 
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situ ­
deleterious to the futu(E! ;Jiospects stria!>. By adoption of effective coir products in the world, Indialj t oil 
of coconut in the country, and promotion al rr:(~nsures. the demand has virtually monopolised theand 

therefore warrants immedi ate cor­ for both copra and desiccated entire export market. Nol"y, the


hils 
coir export from India is directedrective measures. coconut can b~ g:satly accelerat­ined. 
to over 100 countries in theed . The falling prices of Coconutbe The demand for edible copra wodd .

oil haVe alstl th eir ill-effect on theIch and desiccated coconuts is Hmited 
demand pattern of Copra. A.s and The dernand for the other coco­lonal in the COllnt.\" in Kerafa and 
vvhen:he price Jnd demand of oii nut products and by-products such use ;Tam i l Naeu, the copra is seidom 
rail .- lhe(6 il:variably OCcurs a as oil cake, coconut shell, sheli 1 ~.onut used in culinary preparations, 
resul tant depre:sion in the demand carbon etc., is almost steady. ..' 

lwly . swhi:e, In Karnataka, a sizeable Since there is a good demand forfor copra."iper quantity of copra goes to k itchens. certain items like activated shell 
!aus The demand for coir and coirThe deSiccated coconut, a new carbon, with weil adopted pro­


of products is aver increasing. As
i)roduct, finds only a limi ',' j use mot ional act ivities the demand 
'aily the largest producer of coir and could surely be stepped up.In certain organised food indu­
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PRESENT SYSTEM OF 

M p.RKETING AND PROBLEMS 


ENCOUNTERED 


h e p(esent system of market­

inv of coconut and its products 

is, by and large, unscientific and 

uncHganised and is aimost totally 

lacking vertical integiation. 

Aithough coconut is made a•r 	 notified commodity in most of 
the states, the marketing lack£:. 
system3tic organisational set up. 
In the absence of this, the ex­
ploitation by middiemen dnd other 
functionaries is rampant. In 
almost all the primary markets, 
the prices are normally dictated 
by the middlemen. In addition to 
this , various kinds of malpractices 
are also comlTioniy s'::!en in almost 
all the markets. 

In I dia, aimost all the cOr'onm 
growers are smaii o r " ,ginal 
holders, and these farme.s are not 
orga:lised. These farmars are 
forced to sell their produce to the 
middlemen because of circum­.... 
srantial pressures. The private 
traders, who advance money to 
the growers, make the poor and 
unorganised coconut growers to 
fall into their clutches and exploit 
them in all possible ways. For 
instance, in Arsikere market in 
Karnataka, 110 coconuts are 
accoul tedfor onTy 1 00 coconuts 

while buying from the growers. 

Apart =from -':"this(~eductions in 

weight and various kinds of com­

missions and omissions are openly 

practised by these private middle 

functionaries. 

Like the fresh coconuts, the 

marketing of copra is also almost 

wholly controlled by privateers. 

Here, too these private merchants ' 

take advantage of the f , l ling price 
situation of coconut Oi l and poor 

economic status of the coconut 

growers. 

20 

Regarding the marketing of 

coconut oil, the leading oii millers 

have a systematic distribution 

channei for tneir oi:. either directly 

or through middle ageilcies. The 

marketing of oil is not a problem 

as such, but the preierence of 

other edible oils to the coconut 

oil, eroding demand and erratic 

prices of coconut oil are hurdling 

the smootn marketing of co~onut 

oil. 

NEED FOR 

PRICE ST,.\BiLiZATlON FOR 


COCONUT !\ND ITS PRODUCTS 


The prices of coconut and its 

products, particularly fresh nuts 

and copra, are no rmally gov rned 

by the prices of coconut oil in the 
terminal markets , which in turn 

are su bject to heavy infiue~ by 

the overall availability ·· f other fats 

and oils in the countr r' as well as 

their price behaviour. As a result 

of continuous price fluctuations, 

premium prices, short supolies, 

etc ., the coconut oil is slowly 

losing its pre-eminence in many 

end-uses and consequent erosion 

of its traditional markets. This 

trend is ultimately leading the 

9 ,owers aswell as consumer.sinlo 

narash ips. Hence, thenecIfssity­
to introduce a viable price-stabili ­
zatlon scheme with the - basic: 

objective of minimising price 

fluctuations and maintaining a 

stable price range for coconut oil, 

which would, besid es being re­

munerative to coconut growers, 

facilitate the re-entry of coconut 

oil into its traditional markets and 

promote new end-use products. 

These objectivescouid be achieved 

by operating a carefully managed 

supply management scheme. with 

coconut oil as the base. 

RECOMMENDATIONS 

In order to improve the pres0 nt 

gloomy marketing situation and to 
promote the demand and sale of 

coconut and its products as well 

as to heip both growers and con­

sumers, it is imperative to think of 
a workable marketing system. 
One such attempt is made below . 

OUTLOOK FOR FUTURE OF 

COCONUT AND ITS SCOPE 

IN THE ECONOMY OF THE 

COUNTRY 
. i 

iJe spite l[le erratic price situa­

tion, the area under coconut is 

fast incre asing in both traditional 

and non-tiaditional coconut grow­
ing states. exciuding Kerala, 
which has reached the stage Of 

stagnation.- -·-1 n--- Karnataka State 

a,one, both by the efforts of the 

Government and private nursery­

men, the coconut seedlings num­

bering over 5 million are being 

sold annually to · growers for 

planting in their fields. An ex­

ploratory survey recently under~ 

taken to assess the possibil ity of 

expansion of area under coconut 

in the non-traditional belts have 

shown that nearly 5 lak~ hect.ar~s 
b~· ·1 bl ..fof suita le_-il rea: - are -aval a e or 

coconut .cu I tiva"i'ion . As a result 
_of institutiena l:=financral::::suppurt 

and other benefit oriented pro­
grammes devised by the State 
Government and the Coconut 
Development Board, there are 

ciear indications of big leap in 

the area and production of coco­

nut in the years to corne. In the 

traditional belts of coconut too, 

the efforts are being made to en ­

hance coconut producti vity by 
resorting to proper nutrition, irri ­

gation, plant-protection and 

underplanting programmes. 
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~:~-"""',,""lpnSED RATIONAL 

G ARRANGEMENT 

Th re is a need for creating an 

organisation wh ich pools the coco­

. nuts, processes them and markets 
1-

on sci tific lines. This proposed 
of 

organisation could be on co-ope­
n. 

rative basis or some other joint­

effort form in order to receive 

assistance from both the culti ­

vator-states and the Coconut 

Board/Government of India. In 

this organisation, the growers are 

the participants as well as the 

beneficiaries. By this the much 

desired vertical integration in the 

:1 coconut industry could be achiev­

ed. The frame work of this pro­

1 , posed organisation is as foi !,)ws: 

(i) Coconut grid: The pro­

posed marketing organisation 

should set IIp procurement centres 

in ail the major coconut growing 

areas. This grid should have inter­

state character and have the 

capacity of spe~(1\j disposal of thfl 

procured CI. .;oodity to either 

consumer markets 0' processing 

centres. 

The proposed grid shou Id make 

speedy paY'TIent to the grcvoiers 

on receipt of their commodity. 

The grid should employ proper 

~rading standards to classify the 

comrnodity POld fix the prices 

accordingly. 

(ii) 	Zonal level storage and 
processing cemres: 

,<l.t suitable zonal (State or Group 

of States) level, the proposed or­

ganization shouid set up vast 

warehouse and processing units, 

for 5torage and processing of 
coconut. 
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These zonal units should be in­

tegrated into the national level 

organization, Which can conduct 

the inten-sta channeli,, ;ng and 

distribution of produce and con­

duct even the "port trade, and 
other activjtje~ of wider perspe­

ctives . This national level organi­

sation takas tho policy decisions 

on how much of the produce to 

be diverted for edible purposes, 

how much should go to copra 

making and how much should be 

milled to oil, atc• .~===="-

OPENING OF oUrCers.FOR 
CONSUMER uENfFIT-­

For the benefit of the consumers, 

the proposed ·marketing organi­

sation opens retail outlets all over 

the country to d ispose of the com­

modity at masone.ble prices. This 

benefits the consumers very mu ch 

and also promotos the enhan,~ed 

sa Ie of the commodity . 

SALES PROMOTION 

for horizo ntal und vertical "eX­

p <lns ion of ccconllt market through 

SJ !es promo iona\ acti v ities, the 

proposed mark6 ting organization 

resorts to vdriuus promotional 

activities to achieVe 9,~pansion of 

trade. maxim ise ccns,_,;,ption and 

create consumer ~waren '!ss. These 

are as folloWS: 

( i) 	 Grower-Customer Cult iVi1tion: 

Enroiiing mor~ <ind more gro­

we rs into th e f ield of coconut 

cul1:ivation by providing various 

incentives such as arran _iog credit 

assistance through commercia I 

and co-operative credit organi­

sations, . ~ ubsidy aSSistance, etc. 

On consumer side. the .consciotls_ 

ness will be created among the 

consumer mass to use more and 

morp. of cocon ut and coconut 

prcJucts . 

Oi) 	 Adverti::ement through mass 

media: 


Advertisement through mass 

media such as newspapers, jour­

nals, billboards, hoardings, radio, 

te levision etc ., will be und8(taken 

by the proposed marketing urgani­
sation to persuade and capture 

more. and_. more consumers and _ 

spread the "t;oconut culture". 

These advertisements wi II aIso be '- . 

oriented to '- introduce various 

coconut based food and con­

fectionary products to the people 

by highlighting their taste and 

nutritional values. Highlighting 

will <l Isa be done on the increment 

in the use of tenesr coconuts as 

hea ith diink. .- ~ . 
SUMMA.RY 

Althou fj h coconut is onEl of the 

most prk: "d and essentia l com­

modities in india .. its maikflt ing is 

jeopardised by many artificial 

reasons and faui1y Governm ental. 

policies, which can very w eil be 

corrected in order to brighten the 

prospects of coconut and its 

products in Indian markets. The 

efforts are also needed to revamp 

the pres (~nt unscientific marketing 

system in favour of a grower­

consumer linked system, in which 

the growers and (onsumers are .' 
i ..the participants, and expioiration 1>• •will no longer be a part of the "' 

marketing system. By involving 

growers in processing-marketing 

activities, the much desired verti ­

c nl integration CQuid be achiev­

ed. 
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