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Coconut exports surge to record Rs.1312 cr 
Vasanthakumar V. C 


Statistical Officer,Coconut Development Board, Kochi - l J 


Export 

Export of coconut and coconut products from India 
during 2014-15 reach ed a record of Rs.1312 .38 crore. 
The export has regi stered an increase of 13.5 per cent, 
compared to the previous year, Export of coconut products 
except coir and coir' products illcreased to 1312.38 crores, 
which was 1156.12 crores in 2013-14. The share of 
Act ivated Carbon alone in the exports was to the line of 
RS.558 crores. But, this product has recorded a slight 
decrease in quantity as well as in va lue of exports in 
2014 - 15 . Dom estic price of shell charcoal , which is 
the raw materi al for the production of activated carbon 
continued at a reasonably high level. This has affected 
th e competitiveness of the product in the International 
products, which has resulted in decline in export of the 
product. The same trend is expected to continue in the 
coming year also, since th e domestic price of shell 
charcoa l is continuing at th e sa me leve l. Export of dry 
coconut to Pakistan during the year 2014-15 was to the 
tune of Rs.183.06 crores. 

Export of Coconut Products from India -2014-15 

Products Qtv(in MT) Value (in lakh Rs) 

Dry Coconut 14895.63 19403.24 

Other Coconuts (Fresh, 

Dried, Shredded, 

Frozen etc) 13584.45 

Coconut Oil 6935 .53 14707.93 

Virgin Coconut Oil 815.97 2472.03 

De ss icated Coconut 2606.34 4148.70 

Copra 7689.42 8594.46 

Shell Charcoal 15030.90 4487.66 

Activated Carbon 54345.07 55780.19 

Mise Coconut Products 7966.20 

Total 131144.86 

Table 1 

The export of virgin coconut oil , compared to the 
previous year recorded a significant increase in export 
quantity and value. From a mere Rs. 4.81 crore worth 
export in 2013-14, it increased to Rs. 24.72 crores. The 
inc reasi ng trend is likely to continue in 2015-16 al so. 
From the 815 .97 tonnes of export during 2014-15, it is 
expected to reach atleast 2000 metric tonnes in 2015-16. 

Import 

During 201 4-15 , India imported coconut products 
worth 421 .66 crores. Coconut fatty acid, copra, expell er 
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cake, shell charcoal and coconut oil were the main 


Import of Coconut and its Products -2014-15 

Value (in Million Rs) 


135 120 
• Coco nutOi! 

• Coconut Fatty Acid 

• Copra Expeller Cake 

• Coconut Shell Charcoal 

Coconut milk/ cream 

• Misc. Coconut Products 

Table 2 

Import of Coconut Products into India -2014-15 

Products Qty(in MT) Value (in lakh Rs) 

Coconut Oil 12811.91 10704.85 

Coconut Fatty Acid 8318.55 7268.35 

Coconut Expeller Cake 113939.57 17742.31 

Shell Charcoal 14226.56 3901.92 

Coconut Cream/Milk 1349.85 

Misc Coconut Products 1198.37 

Total 42165.65 

Export of Coconut and its Products -2 014-15 

Value (in Million Rs) 
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coconut products imported to the country. Import of 
coconut oil shows an increase, since domestic price of 
coconut oil continued to remain high over the 
international price . Coconut oil import is canalised 
through State Trading Corporation and the importers 
are havi ng the obi igation to export the imported quantity 
with necessary value addition. Hence the increase in 
import of cocon ut oi I may not advers ely affect the 
domestic price. 

Foreign Trade Policy 

The new Foreign Trade Policy for the years 2015-2 0 
has come into existence. The policy introduces a new 
scheme called Merchandise Exports from India Scheme 
(MEIS). This scheme replaces the existing five export 
incentive schemes viz. 'Focus Product Scheme', 'Market 
Linked Focus Product Scheme', 'Focus 'M arket Scheme', 
'Agriculture Infrastructure Incentive Scrip', 'Vishesh 
Krishi & Gram Udyog Yojana', for rewarding merchandise 
exports. 

As per 'Merchandise Exports from India Scheme', 
the coconut products el igible for export incentive are 
given in Table-3 
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overseeing the 

xpansion in Asia 

acific, where Vita 

oco is currently 


listributed in nine 

ountries. He joined

II Market in April after 

5 years at the soft 

rink- giant, most 


'ecently as general 

<mager for Hong Kong, Taiwan and Mongolia. 


Global retail sales of Vita Coco rose 31 % last year t 
421 .1 million, surpassing PepsiCo Inc. 's Kero Coco bran 

Mr. Shepherd expects to have a regional team of lOt 
2 people in Hong Kong by the end of the year, in additio 

o existing offices in Japan, South Korea, the Philippine 
nd Singapore. 

New York-based All Market sold a roughly 25% stak 
o Beijing's Reignwood Group for about $165 million las 
ear. Reignwood is the exclusive distributor of Red Bul'! 
nergy drinks in China and is now slowly rolling out Vit 
oco III the country. 

Mr. Kirban said Vita Coco is now in about 15 000 store 
n three Chinese cities and expects to expand distributio 
040,000 stores by this summer. The company launched ' 

ultimillion-dollar marketing campaign in the countr 
arlier this year, including digital, magazine and billboard 
ds. 

"If China keeps going like it's going, it could be 40% 0 
~leoverall business in three to five years," said Mr. Kirban 
po tar, though, it is only about 3 % of the company revenue 

. The company says sales in Europe are up about 80°1< 
:==================~===---Jrom last year. It says It nmv sells more Vita Coco in Londol 

Coconut Water Maker Vita Coco 

Broadens Overseas Footprint 


Vita Coco, the top-sell ing coconut water brand in the 
S. , is making a big global push. 

A decade aftel' being first delivered to New York bodegas 
n inline skates, it is now sold in about 30 countries, 

wice as many as a year ago, said M.ichael Kirban, co­
ounder and chief executive of closely held All Market 
nc. , which owns Vita Coco. 

About 30% of revenue will be generated outside the 
.S . this year( with the company on track to book another 

ear of doub e-d igit sal es growth overall, he added in an 
'Ilterview. New markets since late 2014 include China, 

ew Zea land and Spain, with South Afri ca planned for 
ater this year. 

han in New York. 

In the U .S., where Vita Coco has an estimated 40°1< 
l arket share, sales are growing around 30% this year 
ccording to the company. Mr. Kirban is overseeing dail 
perations in the U.S. after country president Jeff Popkir 

eft the company earlier this month. 

Vita Coco's main competitors in the U .S. are Coke 
hich owns the Zico coconut water brand , and PepsiCo 

,vhich owns O.N.E. and Naked. Dr Pepper Snapple Grou 
nCo handles the bulk of Vita Coco's U .S. distribution. 

Mr. Kirban sa id All Market has had conversations wit 
otential buyers in recent years otherthan Reignwood abou 
elling stakes in the busilless, but that there are no talk 
urrently. 

Mr. Kirban, co-founder Ira Liran and Belgian investmen 
irm Veri invest together own more than 50% of All Market 
bout 10% is owned by other shareholders, includin 
mployees. 

Source: The Waif .street Journal 
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