
:k 
h 
lIt 
w 
rs 
al 
at 
al 
er 
et 
at 
of 

ur 
al 
IS 

es 
ce 
[al 
m 
ed 
'p, 
lat 
lIe 

ld 

ut 
ut 
as 
[W 

e 
ed 
111 
ut 
is 
of 
ne 
y. 
ut 
Id, 
ld 
ee 

,0 , 

ue 
to 

of 
te, 
is 
jn 

of 

COCONUT WATER GLOBAL TRENDS 


Global Overview 

The total global packaged 
RTD coconut water market is 
estimated to be worth close to 
$600 million in 2013 with US 
and Brazil leading 
consumption and growth. It is 
known for being a nutritious, 
refreshing and rehydrating 
beverage that is convenient to 
purchase and consume. The 
versatility of coconut water 
allows for many innovations 
in this category. It has 
extended its reach to other 
forms of RTD beverages like 
coffee, tea and protein shakes 
and has the potential to go into 
other 
JUIce. 

categories like RTD 

Brazil market 

Coconut IS traditionally 
consumed III Brazil as a 
delicious rehydrating 
beverage. In Brazil, about 3.6 
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Coconut Water development expands to 


Coconut water attempting both refreshment & nutrition 

new markets 
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billion coconuts are harvested 
a year and about 10% of these 
harvested coconuts are used to 
extract coconut water to be 
processed and packaged. The 
remaining 90% of the 
coconuts are consumed loose 
on the streets or near places 
like the beach. 
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Since 2008, the volumes of 
packaged RTD coconut water 
consumed has more than 
doubled; from 51rnioL in 2008 
to 116 rnioL in 2013. 87% of 
packaged RTD coconut water 
comes in cartons and appeal to 
the higher income classes as a 
premium value and convenient 
healthy beverage. It is also 
positioned as a fun drink for 
children to consume and also 
as a hangover fix! 

USA market 

In the USA, coconuts are not 
as readily available as 
compare to Brazil. Packaged 
RTD coconut water IS 

imported from Brazil and 
South & South East Asia and 
was introduced to the market 
in 2004. Since then, the 
volume and value of the US 
packaged coconut market has 
been growing fast and is 
estimated to be about 
USD247million III 2013. 
Coconut water positioning in 

USA ranges from wellness to 
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Coconut water with a consistent growth 
since 2008... 
Category value increasing above volumes.. 
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natural hydration and has 
garnered a lot of attention and 
endorsements from celebrities 
like Madonna and Rihanna. 

Other markets 

Most of the coconut water 
processed and packaged in SSEA 
is exported to markets like non­
traditional coconut water 
drinking counties like USA, 

Z>u 

Europe and Australia with the 
remainder sold locally in the 
respective markets. UK has the 
highest number of packaged 
R TO coconut water launches in 
Europe, with Germany and Spain 
following behind and is known as 
a natural rehydrating beverage. 

In SSEA, the number of coconuts 
produced is about seventeen 
times that of Brazil, but currently 
not all the available water is 

New product launches in new marketsl 

CAGR 
0871.13 

Volume 

86.3% of 
volumes in 
carton 

Vtllue 
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being collected. Most of the 
coconut cream and coconut water 
are consumed loose even though 
packaged formats are available. 
In the last couple years however, 
more launches of packaged R TO 
coconut beverages has been 
observed in SSEA and the 
volumes that are contributing to 
the growth of coconut cream and 
coconut water consumption are 
that of the packaged formats. 

Conclusion 

Consumers' tastes and clever 
marketing have fuelled the 
success of packaged R TO 
coconut water by coupling with 
packaging technology. With the 
advancement of aseptic 
packaging technology, the drink 
has reached many different 
markets that do not have fresh 
coconuts readily available. Also, 
by taking advantage of the 
versatility of coconut water to 
enter other categories, there is 
much potential for packaged 
R TO coconut water market to 
grow further globally. 
Lai Kit Mun is Director, Coconut 
Knowledge Center, and Tetra 
Pak South ast Asia Pte Ltd. 
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